Activity #8: Search Engines

Search Engine Placement Tips
· Pick your target keywords (2 or more words long)

· Position your keywords:
· Title tag (“newspaper headline”)
· Page headline

· First paragraphs

· Have relevant content

· Use HTML text rather than graphics (or ALT)

· Expand text references

· Avoid search engine stumbling blocks

· Image maps—have HTML hyperlinks on home page

· Frames

· Build Links (search for sites with your target keywords & request listing)
· Just say no to search engine spamming

· Submit your key pages (top 2 or 3)

· Verify and maintain your listing

· Beyond search engines

Directions:

1. Work with a partner to select keywords for your client sites.

2. Put these keywords into several search engines and browse through the results.

3. Pick the 5 sites that most closely relate to your client sites and investigate their keywords (location/frequency: meta tags, headlines, body text).

4. Be sure to note sites that you will later ask to be listed on.

5. Perform a link analysis: for each of the five sites above, enter the address in Google’s advanced link search to see the quantity and quality of resulting sites.
